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STRATEGIC
GOALS
SAT‑7 LONG‑TERM MISSION PRIORITIES
1) To make the Gospel available to everyone
in the Middle East and North Africa (MENA),
especially to those who would never otherwise have
the opportunity to hear it, including:

The illiterate, whose only source of uncensored
information is satellite television.

Children, who are the least reached but the most
important audience and the main hope for change
in tomorrow’s MENA. There are 150 million
children in the MENA region under the age of 16.

2) To encourage, support, and empower
the Church in its life, work, and witness
for Christ, especially in areas of political turmoil
and Christian persecution, and to be a catalyst for
spiritual renewal, church growth, discipleship, and
social change in the fast‑changing MENA region.

Women, who remain generally isolated from the
Gospel and whose potential for influence has always
been underestimated.

Those in closed homes, in closed countries, who
may never even have met a Christian before.

Cover: Two refugee brothers in Lebanon’s
Bekaa Valley rejoicing after receiving a
satellite dish.

Satellite access being offered to families staying in the
camp for displaced persons in Atmeh, Syria.
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LETTER
FROM THE
EXECUTIVE
DIRECTOR
2016 ‑ A YEAR OF DRAMATIC CHANGE
In 2016, SAT‑7 celebrated 20 years of bringing
hope and light to the Middle East and North Africa
(MENA) through Christian satellite television. We
gave thanks to God for His miraculous provision,
which has enabled us to overcome the impossible.
From humble beginnings, SAT‑7 has grown to
become the region’s largest Christian broadcaster.
But even as we look back, we must also look to the
situation facing the Middle East today. 2016 was
a year of change and surprises around the world:
Brexit, President Trump’s election win, the rise
of the political right in Europe and of political
strongmen in China, the Philippines, Russia, and
Turkey. For many, 2016 was not a happy year. But
for the MENA, it was a complete disaster.
As SAT‑7 founder and CEO Terence Ascott has
said, “The region seems to be going backwards in
development terms. The Arab World represents
only five percent of the world’s total population.
But in 2014 it was home to 45 percent of global
terrorist attacks, 58 percent of the world’s refugees,
47 percent of its total internally displaced people
(IDP’s), and 70 percent of worldwide battle‑related
deaths. These statistics have dramatically worsened
since then, with ongoing conflicts in Libya, Yemen,
Iraq, and Syria now affecting 60 million people.”
SAT‑7 was on hand to respond to many of these
special needs in 2016. We provided programming
about trauma and helped displaced people with
practical tips for living in refugee camps. We have
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also built up a growing library of educational
programmes for children who are not in school and
who may have no hope of ever going to school.
The UNDP’s 2016 Arab Human Development
Report cites a survey of over 300,000 people in
the Arab World, revealing that the greatest single
development priority for those in the Arab World
today is a good education. In response to this and
other data, SAT‑7 has committed to ramping up
its supplementary educational programming for
the more than 15 million out‑of‑school children in
the region. Our goal for 2017 is to launch SAT‑7
ACADEMY – a dedicated channel for this purpose.
In the midst of the turmoil, and with the growing
influence of “fake news”, people are hungry for
authenticity, for truth, and for messages of hope
that they can believe in and trust. Consequently,
there has never been a more important time to be a
Christian broadcaster and digital media provider in
the region than now!
Sincerely,
.

Rachel Fadipe
Executive Director,
SAT‑7 UK
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SAT‑7 2016
IMPACT
SAT-7 is watched by over

21 million people
IPSOS, 2016

SAT-7 pledges to be
there to respond to the
hundreds of people
who contact us every day
SAT-7 broadcasts 24/7
in the region’s three main
languages: Arabic, Farsi
and Turkish across five
channels
TOTAL RESPONSES IN 2016

180,134

TOTAL YOUTUBE VIEWS IN 2016

19,263,586
FACEBOOK REACH IN 2016

102,943,121
2016_Annual Report-UK.-A4-live.indd 4

RESEARCH
Early in 2016 SAT‑7 contracted a leading market
research firm, IPSOS to carry out a survey into
SAT‑7’s viewership in the Middle East and North
Africa. The research was carried out in 10 Arab
countries and based on interviews with over 27,000
adults. The results are very exciting since they
show a combined audience of 21.5 million viewers
in the MENA for all SAT‑7’s Arabic-language
channels, meaning that SAT‑7’s total Arabic
speaking audience has grown by over 76 percent
since the last research undertaken five years ago.
SAT‑7’S 20-YEAR CELEBRATION
An evening unlike any other in the history of SAT‑7
was held 30 May 2016, with an audience of 600
guests and SAT‑7 staff gathering at the Anba Rweis
Theatre in Cairo’s Coptic Orthodox Cathedral.
The event was held to celebrate the 20-year
anniversary of SAT‑7’s first broadcast in 1996. The
four-hour event was broadcast live and watched
by millions of viewers – many of whom have been
impacted by the organisation. The celebration
included presenter Essam Nagy interviewing several
long-term employees about their experience with
SAT‑7 as they witnessed the growth and landmark
moments of SAT‑7 through the years. Heartfelt
speeches were made by Dr Terence Ascott, Founder
and CEO of SAT‑7 and Rita Elmounayer, Deputy
CEO. They spoke of God’s grace and faithfulness to
the organisation, their vision for the future of SAT‑7
and its impact in the Middle East and North Africa,
and expressed earnest thanks to all the Middle
East churches and partners for their support and
collaboration over the years.
SAT‑7 ACADEMY
A landmark decision was made in 2016, for SAT‑7
to launch a new educational channel called
SAT‑7 ACADEMY. Building on the success of
the programme, My School, the channel is due to
be launched in September 2017 to help meet the
desperate need for better schooling in the Arab
World - especially among the millions of out-of-
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Tonight I watched your programme by accident. How can I open
my heart to Jesus and talk to Him? Please email me back and guide
me in the right direction.
A male viewer from Iran
school children who have been displaced by the
current conflicts in the region. SAT‑7 ACADEMY
will broadcast innovative, holistic programming for
children, parents and teachers. The new channel
aims to inspire impactful, life-long learning across
the Arabic-speaking world. The on-air classes will
promote critical and analytical thinking. This new
initiative by SAT‑7 is focused on helping to build
better communities and bring about positive social
change in the Middle East and North Africa.

Egyptian family from El-Kharga Oasis.

SAT‑7 PLUS COMES TO A CLOSE
In 2016 the difficult, but forward-thinking decision
to close the SAT‑7 PLUS channel was taken by
the SAT‑7 leadership. The channel had served our
viewers well for the last six years, however, viewer
habits have changed: in the Middle East & North
Africa almost all viewers now watch on regional
satellites (like Nilesat where SAT‑7 ARABIC and
SAT‑7 KIDS are) and Arabic-speaking viewers
in Europe can now access SAT‑7 programmes
through our various online and mobile platforms.
By focusing on serving these viewers solely through
these platforms we can divert more funding into
programming and at the same time, further
enhance viewers’ experience and interaction
with our programmes. The channel stopped
broadcasting on 1 January 2017.
SOCIAL MEDIA STRATEGY
SAT‑7 has also launched a new Social Media
Strategy. This is specifically designed to help
SAT‑7 better serve its viewers as well as touch
the lives of a new online generation. SAT‑7 will
engage people online, starting where their area of
interest resides. This might be around parenting,
marriage, dealing with trauma and so on.
As people engage further, each will be given
different opportunities to explore the Christian
faith in a deeper way. The strategy will enable
SAT‑7 to manage and measure the performance
of specific campaigns or initiatives designed to
help viewers and, in this way, be able to refine and
improve such initiatives in the future.
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SAT‑7 ARABIC
CHANNEL
UPDATE
SAT‑7 ARABIC REACHES NEW RECORDS
Between April and July 2016, SAT‑7 carried out
research into its Arabic‑speaking audience (ARABIC
& KIDS) in collaboration with the leading market‑
research firm IPSOS. The survey was undertaken
in 10 Arab countries, using a representative sample
of over 27,000 adults. Since similar research was
last conducted in 2011 the total Arabic‑speaking
audience has grown by over 76 percent.
The research shows that viewership in Egypt is
especially high for SAT‑7, but there are also large
numbers of viewers in North Africa, particularly
in Algeria and Morocco. Despite the war and
turmoil in Syria, or perhaps because of it, there is
also a significant number of viewers there. Most
surprisingly, SAT‑7’s Arabic‑language channels also
have strong viewership numbers in Saudi Arabia.
“It is very encouraging, especially at a time when you
would expect people to be preoccupied with hard‑news
channels due to the ongoing turmoil in the region,”
says SAT‑7’s founder and CEO, Dr Terence Ascott.
“Many are emotionally tired and are searching for
something to lift their spirits; some positive news;
something that can bring them hope.”

RESPONDING TO ATTACKS IN CAIRO
One of the most devastating events of 2016 in
Egypt was the bombing of St Peter’s Coptic
Orthodox Church in Cairo on 11 December. 25
believers lost their lives, and over 40 were severely
injured whilst attending the service that day.
Among those killed were two family members of a
SAT‑7 employee. SAT‑7 mourned with thousands
of Egyptians, from all backgrounds, providing live
coverage of the funerals. Several live shows on
SAT‑7 also covered the aftermath of the event,
and issues related to the bombing.
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GOODBYE TO FARID SAMIR
After six years of dedicated service, Farid Samir
stepped down from his role as Executive
Director of SAT‑7 Egypt in July 2016. Farid led
in pioneering some significant ‘firsts’ for SAT‑7,
including producing SAT‑7’s longest ever and most
watched live broadcast, the 12‑hour night
of prayer on 11/11/11. Farid faithfully guided the
ministry through the turbulent 2011 uprising in
Egypt and the difficulties following the confiscation
of key equipment by the Egyptian Censorship
Department in October 2015. In his years as
Executive Director for SAT‑7 Egypt, he won the
trust and love of his staff. Albert Fawzy has now
succeeded Farid in the role of Executive Director.
A CONCERT OF PEACE
22 December 2016 saw the realisation of a new
initiative by the SAT‑7 Lebanon office, where a
wonderful Christmas concert was organised called
Christmas of Peace. The Christmas recital consisted
of seasonal songs performed by Fayha Choir,
with members from different backgrounds and
ethnicities, conducted by the Armenian maestro,
Barkev Taslakian. The concert was attended by
various VIP guests such as government leaders and
representatives, sponsors, and partners. The vision
of this initiative was to reinforce unity and peaceful
values within Lebanon’s many diverse communities
over the festive season.

This concert took me back
to three decades ago, when
there was no discrimination
and Lebanon was the
example of coexistence.
A 60‑year old guest
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The programme Medicine and Life invites many experts to discuss, explain and advise viewers.
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SAT‑7 ARABIC
PROGRAMME
NEWS

Presenters discussing on Needle and New Thread

KEEP ON SINGING
In 2016 Producer Andrew Gamal had a new vision
for the popular programme We Will Sing. Now called
Keep on Singing, the much‑loved praise and worship
programme is being produced in a new, less formal
style and setting. The revamped programme also
features new bands and musical talent in an effort to
introduce viewers to worship music from different
churches and engage a younger audience.
NEW LIVE SUNDAY SERVICE
October 2016 saw the start of new live broadcasts
of Sunday services from Resurrection Baptist
Church in Beirut, Lebanon. The church is located
near parts of Beirut that are home to many Syrians
and Iraqis who have fled the violence in their
countries. Recognising the many and deep needs of
their refugee neighbours, Pastor Hikmat Kashouh
and his congregation have opened their hearts
and doors to them, providing support and prayer.
SAT‑7’s broadcast of this church’s services provides
a testimony to the Arab world of Christian love in
action.
H2O FOR THIRSTY SOULS
H2O is an impactful new programme in SAT‑7
ARABIC’s TEACH (Theological Education for
Arab Christians at Home) series. Producer John
Adley recognises that just as water is essential for
physical growth, so theological teaching is necessary

2016_Annual Report-UK.-A4-live.indd 8

On the set of the programme Keep on Singing

for spiritual growth. The curriculum includes
programmes such as “Building a Christian family”
and “Effective Christian leadership”.
RENEWED LIVE WOMEN’S PROGRAMME
A popular women’s programme returned in
October 2016 under the new name Needle and
New Thread. The show has several new presenters
including Riham Jarjour, originally from Syria,
but now living in Egypt. Initially, Riham feared
that receiving live calls from viewers might lead to
political discussions that could cause trouble for
her relatives in Syria. Eventually she overcame her
fears, and her contribution has enabled the team to
offer their viewers a well‑rounded perspective. The
programme inspires women to become more self‑
aware and live fulfilled, joyful lives.
HOLISTIC PROGRAMME FOR REFUGEES
In May 2016, a new weekly programme was
launched called Medicine and Life addressing the
physical and psychological needs of refugees and
displaced people. It provides expert advice on issues
that affect refugees; many are often traumatised
by war, unable to access healthcare, and living in
conditions that present hygiene challenges. The
programme demonstrates SAT‑7’s commitment to
holistic programming that ministers to our viewers’
needs in all areas of their lives.
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AUDIENCE RESPONSES
TOTAL RESPONSES IN 2016

143,102
BY REASON OF CONTACT
Information
Gospel/Theology
3%
New Suggestions
4%

Other
8%

Encouraging
Comments
35%

Programme Request
4%
General Questions
5%

Defending Another
Religion
8%
Prayer Request
11%

Greetings
22%

“

Truly the work of the
Holy Spirit is in your
midst; He works
through you. I am
watching and I am
united in prayers with
you. What an awesome
ministry. I thank God
for you and I want to
thank you as well.
A woman from Egypt

FACEBOOK REACH IN 2016

84,358,038
FACEBOOK VIDEO VIEWS
2015 15,803,040

YOUTUBE VIDEO VIEWS
2015 12,457,103

2016 20,547,518

2016 15,667,312

FACEBOOK LIKES

FACEBOOK COMMENTS

2015 4,460,482

2015 234,221

2016 3,000,299

2016 127,620
FACEBOOK SHARES
2015 975,290

2016 638,765
In 2016 the reach of SAT‑7’s posts on Facebook dropped. This was due to a change in Facebook’s design to promote more content from
friends, and less from organisations. This is a strategy that Facebook has implemented to motivate organisations to pay for advertisement
and ‘boosting’ of their posts. This might necessitate a change in SAT‑7’s social media strategy in order to reach more people again.
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Parastoo Poortaheri shows how to decorate a smartphone cover
on the set of the live programme A Girl’s World, which launched in December 2016.
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SAT‑7 PARS
CHANNEL
UPDATE
CELEBRATING 10 YEARS
At the end of 2016, SAT‑7 PARS celebrated its
10-year anniversary. The channel began broadcasting
24/7 on its own satellite channel on 18 December
2006, after six years of limited daily broadcasts on
SAT‑7 ARABIC. Despite its humble beginnings,
and different struggles, the channel has continued
to grow steadily over the last ten years and today
has more than two million viewers.
THE TINY APP WITH A BIG IMPACT
With tight social media restrictions in place in Iran,
SAT‑7 PARS must continually look for secure and
innovative ways to stay in touch with its audience.
Telegram is the only un-censorable, legal social
media platform in Iran. It has more than 20 million
Iranian users. SAT‑7 PARS receives hundreds of
messages every week from Telegram users, who ask
questions and request prayer and help. Telegram
also enables SAT‑7 PARS to make programme clips,
segments of the Bible, and other Christian resources
available to the Farsi-speaking world through its
own channel on the app. Throughout 2016, this
social media app has remained an essential tool
for providing Persian Christians with a lifeline.
CHANGE OF LEADERSHIP
Executive Director Rev Mansour Khajehpour
stepped down from his role in February 2016.
Although Rev Khajehpour is no longer with the
organisation, he and his family continue to serve
and minister to the international Iranian Christian
community and are supporting SAT‑7 by providing
on-screen teaching.
In the absence of a new Executive Director,
Production Manager Panayiotis Keenan was
appointed as the channel’s Senior Manager in
July 2016. He now assists SAT‑7 Chief Channels
Officer and Deputy CEO Rita Elmounayer, in
managing this exciting Farsi-language channel.

2016_Annual Report-UK.-A4-live.indd 11

His extensive experience in television production
has been a great asset, helping the channel achieve
new levels of quality in its programming output.

Today, as well as for
the future, we continue
to have big dreams and
plans, with new live
programmes for our
young audience, more
programmes for women
and youth, and the first
Farsi Christian programme
for young women.
Panayiotis Keenan, Senior
Manager of SAT‑7 PARS
GREATER FOCUS ON YOUNG PERSIAN VIEWERS
One of SAT‑7 PARS’ primary strategic goals for
2016 was to produce more quality programmes for
children and youth. Children between 0-14 make
up almost 24 percent of the Iranian population,
yet there is a limited number of Christian
programmes available for this young and receptive
audience.
“Today, as well as for the future, we continue to
have big dreams and plans,” says Senior Manager
Panayiotis Keenan, “with new live programmes for
our young audiences, more programmes for youth,
and the first Farsi Christian programme for young
women.”
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SAT‑7 PARS
PROGRAMME
NEWS

The making of Beyond Persecution

LIVING BEYOND PERSECUTION
In 2016, a production crew travelled through Turkey to
film Beyond Persecution, a documentary series that
investigates the lives of persecuted Iranian Christians
now living as refugees. The programme explores
the struggles and oppression faced by Farsi‑speaking
Christians. Recounting their personal stories, they each
testify to the grace of God in their life and trials.
Producer Petros Mohseni hopes to return to Turkey
in 2017 to reconnect with these Christians and meet
more believers from the scattered Persian Church.
NEW, INTERACTIVE LIVE SHOWS
Two exciting new live shows, Sunlight Moonlight and
A Girl’s World, began broadcasting in December, from
the new studio facility in Limassol, Cyprus. Sunlight
Moonlight aims to teach children stories from the Bible
and Christian values in a fun and engaging way through
music, dance, and games. A Girl’s World provides
vital support to girls aged 8‑15, presenting a Christian
perspective on issues that are relevant to them but are
rarely discussed. The new programmes replace three
much‑loved live shows that came to an end this year:
Smile Magazine, Smile, and Dandelion.
SMILE PROGRAMMES AVAILABLE ONLINE
Although the popular youth programmes Smile
Magazine and Smile came to an end in December
2016, episodes and clips from the shows will
continue to be available online.

2016_Annual Report-UK.-A4-live.indd 12

Presenters on the set of Christian Marriage

DANDELION WRAPS UP IN ITS SEVENTH YEAR
The live youth show Dandelion broadcast its final
episode on 28 June 2016. The hour‑long weekly
show, presented by Nikoo Ordodary, had been on air
since 2009. Over the years, the programme received
lots of positive feedback from its audience, who
learned from Nikoo as she led discussions on social
issues while looking to the Bible for guidance.
TEACHING PRINCIPLES TO YOUTH
Alongside live shows, SAT‑7 PARS’ engaging
pre‑recorded programming remains a valuable
resource for teaching positive principles to children of
all ages. Little Painter offers young children the chance
to learn about Jesus’ love for them through art. Each
episode teaches a different story from the Bible, using
painting as an interactive medium. Stories and Songs
follows a similar format, but using music‑making and
songs tailored to each episode’s story.
TEACHING HEALTHY RELATIONSHIPS
Common attitudes to the rights, value and potential of
women severely impact their lives, relationships and
marriages. SAT‑7 PARS addressed these issues
throughout 2016 with programmes such as Christian
Marriage. This show helps viewers gain a better
understanding of who they are in Christ and what
the Bible teaches about marriage. Both men and
women are encouraged to contact the channel, ask
questions and receive effective Christian counselling.

07/11/2017 12:55

ANNUAL REPORT 2016

13

AUDIENCE RESPONSES
TOTAL RESPONSES IN 2016

12,946

BY REASON OF CONTACT

Participate in
Live Show
3%

Other
14%
Prayer Requests
33%

Incomplete Message
/Disconnected Telephone
4%

“

Greetings
4%
Giving Testimony
5%
General Questions
10%

Competition Entry
15%
Counselling Need
12%

I thank God for this
channel. A window has
been opened for
us Christians. We have
the opportunity to hear
the living Word of God
through these
programmes. Knowing
the truth indeed will
set us free.
A man from Iran

FACEBOOK REACH IN 2016

2,711,832
FACEBOOK VIDEO VIEWS
2015 48,243

YOUTUBE VIDEO VIEWS
2015 328,507

2016 774,826

2016 431,176

FACEBOOK LIKES

FACEBOOK COMMENTS

2015 26,611

2015 3,459

2016 39,752

2016 3,547
FACEBOOK SHARES
2015 5,005

2016 6,942
A new audience response system has been implemented, which changes the way our audience contact is measured. The new system records
cases rather than individual contacts. A case is a series of conversations with a viewer, over a period of time: usually involving answering
questions, praying with the viewer and/or linking them to a discipleship group.
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SAT‑7 TÜRK
CHANNEL
UPDATE
CELEBRATING A YEAR ON TÜRKSAT
In January 2016, SAT‑7 TÜRK celebrated one year
of broadcasting on the government-regulated
satellite, Türksat. The anniversary received positive
media coverage, with the nationwide news network
HABER TÜRK running the story in evening news
broadcasts and also in its newspaper.
SAT‑7 TÜRK is the first and only Christian
channel on Türksat. A SAT‑7 TÜRK spokesperson
said: “There are no other channels on Türksat that
speak of the hope we have. No-one else talks about
love and joy. We are an alternative to what others
are broadcasting.”

It continues to be a miracle
that our channel can
broadcast. This is an
important new step - now
we are able to reach and
serve even more people in
these difficult days for our
country. God is working.
Gökhan Talas,
Broadcasting Manager
of SAT‑7 TÜRK
NEW PLATFORM AND AUDIENCE
In August 2016, SAT‑7 TÜRK became available
to an additional 4-5 million people via a private
subscription television service. D-Smart is a digital
satellite platform that broadcasts a package of
premium channels.
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SHINING CHRIST’S LIGHT AMID TURMOIL
In Turkey, 2016 was a year of political upheaval that
created great uncertainty for many. Following the
failed military coup on 15 July, a state of emergency
was declared. 80,000 civil servants, more than 2,000
of them judges or prosecutors, were suspended from
their jobs. More than 20,000 people were arrested
and over 300 media outlets closed.
However, SAT‑7 TÜRK remained on-air, and
steadfast in its goal to encourage and strengthen its
viewers. One staff member said, “Christianity is not
a threat to the country; it has been here for 2,000 years.
Our channel’s message is one of life and hope for all.”
REACHING BEYOND TURKEY
A SAT‑7 TÜRK crew visited a congregation of
Turkish-speaking Christians in Bulgaria in
December 2016, recording their worship and
testimonies. A staff member explains “We also
want to build relationships with Turkish Christians
outside of Turkey. It is important for us to be the
voice of all Christian minorities.” The satellite
coverage of SAT‑7 TÜRK reaches far beyond the
geographical borders of Turkey including Europe
and Central Asia. People anywhere in the world can
also live-stream SAT‑7 TÜRK programmes online
and view clips on different apps.
NEW STAFF ARE AN ANSWER TO PRAYER
There was a great need for more staff at the
beginning of 2016. Although the SAT‑7 TÜRK
office has been gradually expanding, qualified and
committed team members remain hard to find.
There are few Christians in Turkey and only a small
number have the experience and skills required
to work for the channel. The long-awaited arrival
in 2016 of a new Finance Manager and several
experienced professionals for the Production
Department was a great encouragement and a
testament to God’s faithfulness.
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A crew recording worship and testimonies of a congregation
of Turkish-speaking Christians in Bulgaria in December 2016.
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SAT‑7 TÜRK
PROGRAMME
NEWS

Discussions on the popular programme Add to My Calendar

Ecem Okcular and Merve Alışır on the set of Morning Joy

PRODUCING MORE LIVE SHOWS
2016 saw a massive increase in SAT‑7 TÜRK’s live
programming. Live shows provide opportunities for
open dialogue with viewers, wherever they are and
whatever their needs may be. SAT‑7 TÜRK added
four new live programmes to its weekly schedule in
2016: Add to My Calendar, About Life, Prayer Season,
and Morning Joy.

FIRST CHILDREN’S LIVE SHOW
Morning Joy, the first‑ever SAT‑7 TÜRK children’s
live programme began airing in June and is
broadcast for two hours every weekday morning.
Presenters Ecem Okcular and Merve Alışır entertain
and educate 5 to 12‑year‑olds through drama, arts,
crafts, cartoons, and Bible‑teaching. They want to
ensure that children are on the best path, fulfilled
and joyful. As Merve says, “We want children to be
inspired by the love and truth of Jesus.”

Add to My Calendar is a magazine‑style programme
featuring highlights of the cultural and arts calendar
in Istanbul, including church events and news. This
popular show received many shares and comments
from social media users during the year.
About Life focuses on different biblical topics such as
forgiveness, relationships, family, and the relevance
of Scripture in day‑to‑day life. Viewers are invited
to call in and ask questions, which are discussed
with the guest of the week.
AN ON‑SCREEN PRAYER SANCTUARY
Prayer Season began broadcasting three times per week
in mid‑July. Presenter Ayda Danacıoğlu discusses
challenging issues raised by viewers, then encourages
and supports the audience through prayer ministry.
Prayer Season has received many positive messages
from its audience, who have shared prayer
requests as well as words of special thanks for the
programme.
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BREAKING TABOOS
Obstacle Overcomers, which began airing in
late 2016, tackles controversial and taboo subjects
such as genetic disorders, physical impairments, and
mental illness. It aims to challenge stereotypes, and
change negative perceptions. Presenter Merve Alışır
interviews guests with different disabilities during the
13‑episode series, asking them how they “overcome
obstacles” in their daily lives. The programme has
been receiving very positive feedback from viewers.
A PLATFORM FOR WOMEN
SAT‑7 TÜRK actively tackled discrimination and
gender inequality issues throughout 2016, helping
women to see themselves through God’s eyes.
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AUDIENCE RESPONSES
TOTAL RESPONSES IN 2016

2,143

BY REASON OF CONTACT
Bible Requests
12%

Prayer Request
40%
Questions about
Christianity
20%

Other
9%
General Questions
19%

“

My friends and I are
trying to improve
ourselves by watching
your programmes.
Please show us the
way, we have no
other source. We want
to know more about
Christianity.
A young woman
from Turkey

FACEBOOK REACH IN 2016

875,769

FACEBOOK VIDEO VIEWS
2015 8,053

YOUTUBE VIDEO VIEWS
2015 68,198

2016 176,227

2016 86,445

FACEBOOK LIKES

FACEBOOK COMMENTS

2015 16,384

2015 537

2016 20,636

2016 1,252
FACEBOOK SHARES
2015 1,498

2016 3,377
Despite Facebook’s decision to promote more content from friends and less from organisations in order to motivate organisations to pay for
advertisement, in 2016 SAT‑7 TÜRK’s Facebook pages continued to see an increase in their reach.

2016_Annual Report-UK.-A4-live.indd 17

07/11/2017 12:55

Rita Elmounayer holding the new storybooks
with two young girls on the set of Bedtime Stories with Rita.
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SAT‑7 KIDS
CHANNEL
UPDATE
4.6 MILLION CHILDREN WATCHING
A survey undertaken in 2016 for SAT‑7’s Arabic‑
language channels revealed that an estimated 4.6
million young viewers watch SAT‑7 KIDS across
the region, with 80 percent watching daily or at
least once a week. It also showed that Egypt is home
to the largest number of viewers, accounting for 40
percent of the SAT‑7 KIDS total audience, followed
by Syria, Sudan, Algeria, and Morocco. SAT‑7
KIDS is the first and only Christian channel for
children across the Middle East and North Africa.
RITA’S RETURN TO THE SCREEN
After a five‑year break, Rita Elmounayer, SAT‑7’s
Chief Channels Officer and Deputy CEO, returned
to the small screen in November with a new series
of Bedtime Stories with Rita. Thirteen new storybooks
were written for the show, which was produced over
the summer. The new storybooks, were printed and
sent out to viewers who called in to the channel.
The stories teach Christian values such as honesty
and kindness to others. Rita believes that some of
these children will grow up to become leaders in
their respective societies and that the important
moral and spiritual lessons which they have learnt
from watching SAT‑7 KIDS will equip them to
bring positive change in their countries.
SHOWING REFUGEE KIDS THEY ARE LOVED
Two episodes of the SAT‑7 KIDS programme
Let’s Sing Together featured, as special guests, a group
of Syrian children from refugee camps in Lebanon.
The children were invited to the Lebanon studios
to sing and be interviewed about their experiences
of war, and how they came to know Jesus. Presenter
Marianne Awaraji says, “It is important for the
refugee kids to know that Jesus loves them the way
they are, in the midst of all the social challenges they
may be facing.” Let’s Sing Together seeks to respond
to children’s needs while providing them with
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therapeutic food for thought and discussion. For
example, educational clips produced in 2016 taught
children about the uses and history of music. “It is
important to give children something to think about
other than their current problems,” says Marianne.
“Otherwise, their minds and thoughts will be filled
with other potentially harmful ideas.”

It is important to give
children something to
think about other than
their current problems.
Otherwise, their minds and
thoughts will be filled with
other potentially
harmful ideas.
Marianne Awaraji, Presenter
of Let’s Sing Together
VISITS TO THE CHILDREN’S CANCER HOSPITAL
Mounir Zakhary, known for his role in the popular
programme Uncle Mounir’s Scribbles, visited the
Children’s Cancer Hospital in Cairo to bring hope
and encouragement to the young patients. Mounir
drew caricatures of the children and staff and a live
band, accompanied by a SAT‑7 film crew, played for
them. SAT‑7 KIDS was also invited to a celebration
organised by the hospital for Childhood Cancer
Awareness Month. Around 300 children came to the
event with their families. The youngsters sang, read
poetry, and shared their testimonies of healing to
spread a message of hope to the other children still
receiving treatment. The visits were broadcast on
the SAT‑7 KIDS programme Assanabel News.
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SAT‑7 KIDS
PROGRAMME
NEWS

The English-language teacher on the set of My School

BIBLE CHAMPIONS KICKS OFF
In late 2016, the SAT‑7 KIDS team came up with a
new and original concept for teaching Bible stories to
children. Using a virtual football stadium as a set,
Bible Champions discusses biblical events in a creative
way. The “footballers” are characters from the Bible,
who compete in a contest between good and evil while
the presenters act as commentators. The matches
highlight specific encounters from the Bible, teaching
children important lessons.
RESPONDING TO EDUCATIONAL NEEDS
Production began for phase two of My School between
January and October 2016. The new season covered
the Grade One (4‑6 years olds) curriculum through 180
episodes, each 90 minutes long and featuring the core
subjects of mathematics, science, Arabic, and English.
Phase three began in June covering Grade Two,
(6‑8 year olds) with a new approach that appeals
to older children. Four new educational segments
were developed to be used as breaks during the
programmes: a drawing segment called I Can Draw;
a lifestyle segment entitled Nour’s Diary; a therapeutic
storytelling segment called My Story; and Oops, an
entertaining science experiment segment.
Since its launch on SAT‑7 KIDS in March 2015,
My School has been helping to meet the educational
needs of displaced and underprivileged children.
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Filming the new praise and worship programme Praise Factory

In 2016, phases one and two of this educational
programme were watched by a staggering 1.3 million
children.

CHILDREN WORSHIP IN PRAISE FACTORY
An innovative new praise and worship programme
called Praise Factory began airing in late 2016. The
new show includes drama and worship music segments,
employing the use of industrial props and uniforms.
While teaching children new uplifting songs, the
programme helps them understand that they can
praise God wherever they are.
CHILDREN ASK DEEP QUESTIONS
Season seven of the live show Why is That? began
airing in April 2016, and saw more mature questions
being asked by the show’s young viewers. The
popular SAT‑7 KIDS programme encourages curious
youngsters to call in and ask questions about any
subject, from everyday life and the world around them
to God and the Bible. During this season, children
affected by the war and turmoil around them asked
questions including “Why has God left us?” and “Why
doesn’t God help us?”. Presenter Essam Nagy explains,
“Before the ‘Arab Spring’ in 2011, we were asked
questions like “Why is the sky blue?”. The children
are now asking completely different questions.” In
response to this, throughout April the programme
covered the topic of prayer, teaching children to talk
with God and to hear His voice.
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AUDIENCE RESPONSES
TOTAL RESPONSES IN 2016

21,943

BY REASON OF CONTACT

Gift Request
4%

Greetings
6%
Programme Request
11%

Other
11%

Birthday Announcement
68%

“

I love your channel
and especially Rita
because she was the
one I watched when I
was a child. I took part
in the SAT‑7 drawing
competitions before
SAT‑7 KIDS was created.
I want my daughter
to do the same now.
A mother from Egypt

FACEBOOK REACH IN 2016

15,015,482
FACEBOOK VIDEO VIEWS
2015 344,888

YOUTUBE VIDEO VIEWS
2015 2,451,810

2016 643,891

2016 3,078,653

FACEBOOK LIKES

FACEBOOK COMMENTS

2015 400,124

2015 25,322

2016 489,493

2016 14,770
FACEBOOK SHARES
2015 70,886

2016 49,996
In 2016 the reach of SAT‑7’s posts on Facebook dropped. This was due to a change in Facebook’s design to promote more content from friends,
and less from organisations. This is a strategy that Facebook has implemented to motivate organisations to pay for advertisement and
‘boosting’ of their posts. This might necessitate a change in SAT‑7’s social media strategy in order to reach more people again.
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STUDIO
UPDATES

A team from the Egypt ofﬁce inside the new OB van

CAIRO, EGYPT
On 28 January 2016, production equipment confiscated
from SAT‑7 by Egypt’s censorship police was returned,
without damage, after more than three months of legal
uncertainties. The equipment, including cameras and
computers used for editing, had been seized from the Cairo
office in October 2015. In 2016, we also celebrated the
completion of a long‑awaited new OB (Outside Broadcast)
van, which functions as a mobile production control
room and enables SAT‑7 to cover events all over Egypt.
ISTANBUL, TURKEY
The SAT‑7 TÜRK office unfortunately suffered
flood damage in 2016. On the morning of 3 October
water pipes belonging to a neighbouring property
had leaked causing damage to some of the equipment
and the channel’s archive and hard drives. The team
worked diligently to repair the damage and tried to
save as much equipment as possible. Thanks to the
video footage and photos that were taken, SAT‑7
was able to make an insurance claim for the damage.
LIMASSOL, CYPRUS
For many years, the SAT‑7 PARS team had
been working from a converted villa, which was
creatively transformed into a studio to produce
a variety of programmes. The team searched
and prayed for a larger, more suitable production
facility. A new SAT‑7 PARS studio in Limassol,
Cyprus was finally realised in 2016 with 600
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Sunlight Moonlight, a new interactive programme ﬁlmed in Limassol

square metres of space, built‑in office areas, and
some brand‑new equipment. The new studio
is a testament to God’s provision and blessing.
On 23 December 2016, the first live production
was broadcast from the new facility, marking the
beginning of a new era for SAT‑7 PARS.
BEIRUT, LEBANON
Four high‑definition (HD) cameras were purchased
for the Lebanon studios in early 2016 and were first
used for a special Easter production. The team hopes
eventually to make a full move to HD‑quality
production, upgrading other studio equipment.
Seven new editing systems have also been acquired
and the computer systems have been updated.
LONDON, UK
A brand‑new set has been created for the SAT‑7
PARS London studio, one which can be adjusted
and customised to accommodate a variety of
distinctive shows. The team has also purchased
new equipment including additional lighting, a
74‑inch television screen, and a camera jib for wide
and moving shots. The control room switcher has
also been upgraded and can now record in HD
resolution, so that SAT‑7’s programmes will be
4K‑ready in the future.
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2016 ACTUAL EXPENSES BY TYPE
TOTAL EXPENDITURE
£12,279,187
(excluding gifts in kind)

Marketing
& Communications
£1,041,859 8%

Fundraising
£1,087,943 9%

Workspace
& Operational Expenses
£1,331,306 11%

Investments in
Fixed Assets
£815,220 7%

Finance & Legal, HR
& Corporate Governance
£1,269,174 10%
Programming
& Production
£3,999,602 32%

Audience Relations
& Research £443,915 4%

Programme Acquisition
£376,426 3%

Broadcasting & IT
£1,912,773 16%

2016 ACTUAL EXPENSES BY CHANNEL
TOTAL EXPENDITURE
£12,279,187
(excluding gifts in kind)

SAT‑7 PARS
£2,730,989 22%

SAT‑7 TÜRK
£1,879,846 16%

SAT‑7 ARABIC & PLUS
£4,805,617 39%

2016 ACTUAL INCOME BY TYPE
TOTAL INCOME
£12,125,546

SAT‑7 KIDS
£2,861,551 23%

(including gifts in kind)

All figures in this 2016 have been rounded
to simplify reading. The financial information
presented is derived from the 2016 financial
statements for each of the 12 independent SAT‑7
legal entities.
The financial statements for SAT‑7 International
legal entities in Cyprus are audited by KPMG
Ltd, Certified Public Accountants and Registered
Auditors. KPMG has also reviewed the principles
used in the preparation of this summary of
financial information.
Detailed financial statements and/or detailed
audited accounts for each of the different legal
entities of SAT‑7 are available on request.
Investments in fixed assets are included in the
2016 actual expenses.
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Restricted Income
– Investments in Fixed Assets
£218,997 2%
Restricted Income
– Programming
£3,528,961 29%

Restricted Income –
Staff Support £299,993 2%
Restricted Income –
Airtime £62,119 1%
Restricted Income – Other
£1,274,205 11%

Gifts in Kind & Value
Seconded Staff
£762,146 6%
Other Operating Income
£510,662 4%
Partnership/Associates
Fees £233,326 2%

General Income
£5,236,971 43%
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OUR VISION
To see a growing church in the Middle East
and North Africa, confident in Christian
faith and witness, serving the community
and contributing to the good of society
and culture.
OUR MISSION
To provide the churches and Christians
of the Middle East and North Africa an
opportunity to witness to Jesus Christ
through inspirational, informative and
educational television services.

SAT-7 UK Trust
PO Box 3941, 3-4 New Road
Chippenham SN15 1EJ
Email: respond@sat7uk.org
Phone: +44 (0)1249 765865

To watch SAT-7 visit
www.sat7uk.org/watch‑now
Follow us at
SAT-7 UK
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SAT-7 UK

@SAT7UK

www.sat7uk.org
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